
Become a Director’s 
Financial Analyst at the CFPB 
Are you an analytical thinker with a passion for public service? 
The Consumer Financial Protection Bureau (CFPB) may be the right fit for you!   
 
You can make a difference... 
— Contribute through data and policy analysis, structured thinking, and problem-
solving. 
 
— Help frame and influence substantive policy choices and agency-wide strategy. 
 
— Spend two years rotating through various CFPB departments.  
  
— Complete rotation assignments including conducting cutting-edge 
economic  research, developing tools to engage and educate consumers, and tracking 
consumer trends within the product markets we regulate. 
 
— Drive innovation through data analysis, which serves as the foundation of Bureau 
activities. 
 
— Communicate to senior leaders across the Bureau through written and oral 
presentations. 
While reaching your goals 
— Grow your professional brand and position yourself for long-term success through 
exposure to many aspects of a growing agency. 
 
— Graduates of the program have gone on to:  

o Private Industry (Amazon, Uber, Wells Fargo, Deloitte) 
o Public Sector (Department of the Treasury, Federal Reserve Bank of New 

York) 
o Grad School (Yale Law School, Harvard Business School, Columbia 

Economics Ph.D. program) 
 
— Make a mark on history with lasting policy impact. 
 
— Enjoy compensation competitive with the private sector along with some of the best 
benefits government has to offer. 
 
Think you have what it takes?   
consumerfinance.gov/jobs will only be available during these windows.  
1: September 17, 2015 - September 21, 2015  
2: October 12, 2015 - October 16, 2015 



3: November 11, 2015 - November 15, 2015 
The federal hiring process can be a bit...different, so if you have questions or would like 
to speak with someone further about the process, send us a note at strategy@cfpb.gov. 
 
About the CFPB 
The Dodd-Frank Wall Street Reform and Consumer Protection Act of 2010 (Dodd-Frank 
Act) established the Consumer Financial Protection Bureau. The central mission of the 
CFPB is to make    markets for consumer financial products and services work for 
Americans—whether they are      applying for a mortgage, choosing among credit cards, 
or using any number of other consumer financial products.          
 
The Consumer Financial Protection Bureau is an equal opportunity employer and seeks 
to create and maintain a vibrant and diverse workforce. Women, minorities, veterans, 
and people with disabilities are encouraged to apply. 
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